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I Semester B.B.A. Degree Examination, March/April - 2021
ELEMENTS OF COST AND MARKET ANALYSIS
(CBCS Syllabus)
Regular '

Time : 3 Hours : o Maximum Marks : 80

Read the -questions carefully and answer to the point.
2.  Provide examples wherever necessary.
3.  Section - D is compulsory.

Pk

Instructions to Candidates :

: - SECTION-A
Answer any Ten questions. . : '(10><2=20)
What is a Business cycle? |
What is Variable cost?
State the meaniﬁg of production?
Define managerial economics?
State law of supply?
What is substitution effect?
What is utility?
Define micro economics?

Define opportunity cost?
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What is a duopoly market?
Define profit?

[ v
[ S
H .

What is form utility? Give example.

' SECTION-B
Answer any Four questions. ' - (4%5=20)
Explain features of monopolistic competation? |

2.  Explain briefly forms of utility with example?

[P.T.O.
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Discuss scope of managerial economics?

" Calculate price elasticity of demand from the following information.

P, =Rs. 100 Q, = 2000
P, =Rs. 200 Q, = 1000

llustrate the different characteristic of production?

6. - Write a short note on “Risk - theory_qf profit”.

ColR ol

SECTION-C
Answer any three questlons (3x10=30)
State the explain law of demand with schedule and a diagram.
Explain different phases of business cycle with diagram.
Explain in detail functions of managerial economics?
Write short note on. _ |
a.  Production functlon

'b.  Oligopoly
Discuss the determinants of demand in detail.
| SECTION-D o '
COMPULSORY - {(1x10=10)

Answer the following :
Calculate TFC, TVC,AC,AFC, AVC and MC from the following information.

~ Output 0o 1 2 3 .4 5

Total Cost(TC) 250 350 500 700 850 1000
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Time : 3 Hours

PRINCIPLES OF MANAGEMENT
{Regular)

Instructions to Candidates:

l.
2.

Section ‘D’ is Compulsory.
Write the question numbers correctly.

SECTION-A

I.  Answerany TEN questions.
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12.

What is Management?

What is recruitment?

Write two differences between centralisation and decentralisation.

What is unity of Command?

What is Espirit De Corps?

Define Quality.

What is decision making?

What is staff organisation?

What is delegation of authority?

What is planning?

Write the importance of informal organisation.

What is technology management?
SECTION-B

IL  Answer any FOUR ofthe following.

13.
14.
15.
16.
17.

18.

Explain the process involved in decision making.
Explain the functions of Management.

Explain five qualities of a good leader.

Write a short note on CSR.

Distinguish between Co-ordination and Co-operation.

Explain in brief about functional and products based departmentation.

Maximum Marks : 80

(10x2=20)

(4%5=20)

[P.T.O.
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SECTION-C
IIL Answerany THREE ofthe following. (3x10=30)
19. Discuss the contribution of F.W. Taylor to management.
20. Discuss the nature and scope of management.
21. Explain the selection process.
22. Discuss the role and limitations of planning in a modern business organisation.
23. Explain and functional organisations with their advantages and limitations.
SECTION-D
(Compulsory)
Case Study (1x10=10)
24. Ashoe manufacturing company wants to be a market teader. For this a detailed planning

is required. The first step taken by the firm is to set targets for the three months
duration for selling maximum number of shoes in the market which they set as 2,50,000
units. The team does not want to make any mistake so they decide to do proper
planning. However the team is surrounded with doubts.

You are requested to:
a.  Guide the company with the planning process.

b.  Also briefthe team about planning premises.
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I Semester B.B.A. 3 Degree Examination, March/April - 2021
PRINCIPLES OF MARKETING
(Repeaters)

- Time : 3 Hours Maximum Marks : 80

Instructions to Candidates:

1. Write question numbers correctly.
2. Give suitable examples wherever necessary.
3. Part- D is compulsory.

SECTION-A
A, Answer any Ten questions. Each carries Two marks. (10x2=20)
1)  Whatis Satisfaction?
2)  What do youmean by selling concept or approach?
3) Whatare uncontrollable environments? Give example.
4)  Whatare PEST environments?
5)  Define the concept of Market Share, with an example.
6) What is Market Potential? Give example.
7)  Whatis an Industrial product? Give example.
8) Whatis Product Bundle Pricing?
9) What is Online Marketing?

10) What is Personal Selling?
11) What do you mean by channel conflict?

12) What is an executive summary?

SECTION-B

B. Answerany Four questions. Each carries Five marks. (4%x5=20)

A S il e

What are MICRO environments? Discuss briefly.

What are the different requirements or criterian for an effective segmentation?
Define product. What are the three different levels or hierarchies of a product?
What is cost based pricing? Describe its methods in brief.

What are the pricing methods or strategies for a new product?

What are the different consumer promotion tools?

What do you mean by direct distribution channel? Mention different methods of it.

[P.T.O.
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SECTION-C
C. Answer any Three questions. Each carries Ten marks. (3x10=30)
1.  Describe briefly the various functions of marketing.
2. Briefly explain the steps or process of New product development. With an example.
3.  Whatis Advertising? Explain the process of developing an advertising program.
4

Explain the different steps of developing a marketing plan.

SECTION-D
D. Give the basis of segmentation for the following. Justify with reason. (10)
i)  Air Conditioner.
ii) Tractor.
iii) Family Restaurant.
iv)  Health Insurance Plan

v}  Ashopping mall.




