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Il Semester B.Com.2 Degree Examination, Nov./Dec. 2016
MARKETING MANAGEMENT
(Repeater)

Time : 3 Hours . Max. Marks : 80

Instructions: 1) Answer all the questions subject to internal choice.
AL o PoFOF SCRMPTED, D) ajcjn’gﬂn’ B0,

2) Question No. 11 (case study) is compulsory.
ajg’,v‘osg 11 ( Eot-rerso @c,;j’ coba) a‘cagoi:mﬁd

SECTION — A/on - &

1. Answer any ten of the following : (10x2=20)
36500 T BINON LUZORD:
a) Define marketing management.
9083 358,0800% efgsdza@a’ﬁ 39,83, 3RRO.
b) Expand:
SRON:
[) AIDAS
) MLM
)y FMCG
IV) VDC

c) What is Meta market ?
WORT BoroQB TN aifad)&i QO30 ?

d) What do you mean by perishable goods ?
Tea), BREMIT RN HOTTEO ?

e) What do you mean by standardisation ?
3,03680£9 0T ?

f) What do you mean by Buying motives ?
BT &0 or3Bed ?
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~ g) What do you mean by pricing strategies ?
WS Az 0=0I BOZ, DOTITEI 9

h) What do you mean by shopping mall ?
B033,03 Foderar womBeRd 9

i) What is sky shopping ?
ST S0 BRWNF 20TTe ?

j) State any two tools of sales promotion.
TR TR 0@ ARTINIR B,

k) State two moral issues in advertising.
& CTIET TR 388 aa’cdorf%g{ EDR0.

) What is an advertisement copy ?
208CT) T 0rTed 9

SECTION - B/2ani - o

Answer any three of the following :
BT ondh z3non SUZOR0 :

2.

Explain the importance of marketing.
TR0 TF03008 TOTY, T DZOR0.

Explain the classification of consumer goods.
ap¥estize] [N @z‘jﬁ%ﬁz’g QTO0.

Explain the buying motives. -
é@@%d @ed%ﬁ@@ QTORD.
Explain AIDAS formula.
AIDAS 73 Q33020.

Explain the various pricing strategies.
QDG OB 3¢3 AP ORI o&raeassn’edaﬁi QTORD.
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SECTION - C/yen -3

Answer any two of the following : : | (2x15=30)
WeTom TR géﬁ@ﬁ VSO0 :

&

10.

11.

Explain various job opportunifies in the field of marketing.
TR0ES 503001 DG TTBE LWBRENT &eSEaBNTR) HFO0.

What do you mean by marketing of agricultural goods and explain defects of
agricultural marketing and suggest remedies to strengthen agricultural marketing
in India.
T34 TRONE SR B8,030 0TTERD ? F i 008 WRTHES 33003 DIBRONER
@aﬂme =089 md@’d@ T A &5008 dmsa&s Clevelatat csme&wd w@*ﬁdfaewojaﬁ%ﬁm
QTOD.

Define Buyer behaviour. Explain the buying behaviour of women and children as
consumer.
RN WS DOTTERD ? Wkt WY WFH MOTETIN AW TBFENRIR) DZORD.

What is a new product ? Explain the New Product Development process ;i
TR TARQ DOTITERD ? TR TRV LW Q w3030 2OR0.

SECTION - D/Qri - @

Case studies (Compulsory) : (1x15=15)
B0 953,030 ( FTIONT) |

a) Draft an effective advertisement copy of ‘Mobile hand set’ with modern faC|I|t|es
‘BRI T, 0w R ' T WOFSRRITOETRT LTI T[S0 BRR AP NAROON
3055@6,%6.

b) Belagavi is selected under Smart City Project by Government of India. On
the light of this project what would be the impact on marketing ? Listout the
changes.
23PN INT ‘AP E 28T 03NN YOTE AFFTT O3RERSODE S0 03RNG) E00E
SIRTBEPL 2363 0373 06 TWOFT LTI ? BT 90T \@3& ww RRO.

c) You have invented a ball point pen, which is capable of recording what is
written by you. How do you promote the product ?
VER) BRITIN FOTREFI FBRRBT WO FTICIO0ES® TATY, ODTHTTY,
ToSIRNIBE, ey eﬁd§ e VB e QeEON0 9




